HOTEL & RESTAURANT
FOOD STYLE CATALOG

We believe that our products would be attractive not only
for traditional Japanese food but also for Pan Asian,

Fusion, Chinese and Western Cuisines.

YOUBI

50th Anniversary
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Get back to basics.

Return
to the Origin SO
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YOUBI

HOTEL & RESTAURANT FOOD STYLE CATALOG
Vol.19
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Youbi

Interpreted as "beauty in functionality,”
the word YOUBI was coined in Japan’s
Mingei folk art movement. It expresses
the simple-yet-functional aesthetic and
unadorned beauty prized by the craftsmen
of ancient Japan. This type of beauty
has largely been in abeyance since the
Western concept of art was introduced to
Japan.

However, we have always cherished and
preserved this philosophy, giving shape
to our chef's sensibilities, providing their
customers with the highest quality cuisine.
If you recognize the work of a first-class
chef to be art expressing beauty, the uten-
sils employed do not need to be ornate.
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From Now On
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The Future of "YOUBI"

We have responded to changing times by promptly offer-
ing products to meet our customers' needs.

However, our approach still begins with the utensils them-
selves and the desire to be of utmost help to the chef.
When we consider dining in the future, it is precisely the
coming of this era that we aim to provide truly authentic
products.

The spirit we put into these utensils ends up inspiring
the chef, which in turn is reflected in the feelings of every
diner.

This is to communicate emotions created by experiencing
cuisine to modern dining styles, which tend to focus on
merely eating.

And it is still the human hand that gives shape to these
feelings.
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Important Thing
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Utensils to create works of art

Cuisine: works of art created by the chef using uten-
sils. Cuisine is not just about the nutrition we need to
live.

Humans eat. Sometimes alone, sometimes with
others. However, the meals we eat to live are not just
about consuming food.

Where do we eat, and who do we eat with? So many
matters arise... Eating a meal includes all of these.
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And Challenge
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What’s most important

Culinary bliss in an extraordinary place, with someone
special.

The enjoyable time spent, and the ensuing conversations.
Really, is there any greater joy?

We are not simply making "utensils." Our goal is to sup-
port the joy of eating that lies at the heart of human life:
the smiles and happiness that fine food produces.

It's creating those natural yet elusive connections be-
tween people. This is why we believe now is the time to
concentrate on this most important aspect.

To continue providing such places in the future...

That’s the challenge YOUBI faces.
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YOUBI Work On

SDGs
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Sustainable Development Goals

The Japanese have lived in harmony with trees and forests
since time immemorial. So it is natural for them to have cre-
ated these traditional utensils. Even now, much of the work is
still done by hand, with each item individually crafted: embod-
ying the Japanese sense of beauty.

Although they can break, they can be repaired for long years
of use. They are made from sustainable natural materials. This
Japanese approach is now respected worldwide.

SDGs have long been common sense for the Japanese.

Use it, grow it, use it again. This is coexistence with nature.
It is the natural cycle, as it should be. If we use things up, we
have an obligation to regrow them. This is how it has been;
this we will continue. This is what our wooden utensils are all
about.

Precisely because humanity cannot just keep going the same
as ever, we will continue to make the right connections. So far
we have followed a sustainable path, and we intend to contin-
ue calmly so to do.
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The SDGs (Sustainable Development Goals) are international goals from 2016 to 2030 adopted at the
United Nations Summit in September 2015. It sets out 17 goals to be addressed towards a sustainable
society. It covers not only social issues centered on developing countries such as poverty and hunger,
but also global issues including developed countries such as economic growth, work style reform, envi-
ronment / energy, and gender equality.
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